New format for RETAIL 
BUSINESS 


Starting with Issue 347 — January 1987 — RETAIL BUSINESS will have a new format: 


—the monthly: MARKET REPORTS 
. PLUS the quarterly: RETAIL TRADE REVIEWS 


The monthly publication will be devoted to Consumer Market Reports, increased to 48 a 
year, and the existing regular features: 


Economic Review (with consumer spending forecasts): 
Technology Review (latest trends in scanning, Epos etc); 
Product Review (supply and demand in broad consumer product sectors). 


In addition:— 

The RETAIL BUSINESS regular reviews of retail sectors will continue to be published but 
on a quarterly basis in March, June, September and December each year. All the existing 
series of statistics and comments will be available, enhanced by extra sections on the 
leading participants and profiles of major multiples. 


All subscribers to RETAIL BUSINESS will automatically receive the new style monthly 
plus the quarterly supplement for the duration of their current subscription. 


Upon renewal, subscribers will continue to receive 12 issues a year, ie Retail Business: 
Market Reports, with the option of receiving the quarterly Retail Business: Retail 
Trade Reviews for an additional £56 a year. The quarterly supplement is available only 
to Market Report subscribers at this price but can be subscribed to alone at the rates 
shown. 


Subscription rates from January 1987 will be: 


Retail Business North Rest of 
UK Europe America World 
Monthly Market Reports S205 eee 10 $415 £225 
Quarterly Retail Reviews £56 £58 $112 £61 
Complete Service £261 £268 $527 £286 
Retail Reviews alone £85 £87 $170 £90 


Either part of the new RETAIL BUSINESS may be subscribed to separately at 
the above rates. 


This new format will enable RETAIL BUSINESS to offer additional consumer market 
information while maintaining the provision of the regular information on retail sector 
trends — a feature of the service for many years. 
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NEW FORMAT FOR RETAIL 
BUSINESS 


Starting with Issue 347 — January 1987 - RETAIL BUSINESS had a new format: 


— the monthly: MARKET REPORTS 
and the quarterly: RETAIL TRADE REVIEWS 


The monthly publication is devoted to Consumer Market Reports, increased to four a 
month, and the existing regular features: 


— Economic Review (with consumer spending forecasts); 
— Technology Review (latest trends in scanning, Epos etc); 
— Product Review (supply and demand in broad consumer product sectors). 


In addition:— 

The RETAIL BUSINESS regular reviews of retail sectors are published on a quarterly 
basis in March, June, September and December each year. All the existing series of 
statistics and comments are available, enhanced by extra sections on the leading 
participants and profiles of major multiples. 


Subscription rates are: 


Retail Business North Rest of 
UK Europe America World 
Monthly Market Reports £205 £210 $415 L225 
Quarterly RetailReviews £56 £58 $112 £61 
Complete Service £261 £268 $527 £286 
Retail Reviews alone £85 £87 $170 £90 


Either part of the new RETAIL BUSINESS may be subscribed to separately at 
the above rates. 
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MARKET 
REPORTS 


THE QUARTERLY 


RETAIL 
TRADE 
REVIEWS 
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Consumer Market Surveys 

These provide detailed profiles of consumer goods markets, showing: size and 
composition, consumption patterns, suppliers and brands, distribution, prices, 
advertising, packaging and prospects. 


Economic Review 

This feature is published every three months, in February, May, August and November. 
It examines the prospects for the UK economy for up to five years ahead with special 
emphasis on consumer spending forecasts and retail sales. 


Technology Review 

Appearing quarterly in March, June, September and December this review assesses the 
development of new technology in retailing with regular updates on implementation 
and consequences for the retail sector. 


Product Sector Overview 

This feature covers broad consumer product sectors on a quarterly basis as shown 
below. It provides regular information with a strong statistical content on production, 
imports, exports, consumption, consumer spending and short term prospects. 


Product areas covered 


January 
@ Clothing @ Footwear @ Household Textiles 


April 
e@ Furniture e Home Electronics ¢ Domestic Appliances 


July 
®@ Food @ Drink @ Tobacco 


October 
@ Medicines @ Household Stores @ Toiletries and Cosmetics 


These are published in March, June, September and December each year. 


Each review examines one retail sector and is updated each year. Information provided 
includes: turnover, sales by size of business and by type of outlet, volume sales, seasonal 
patterns of trade, shop numbers, product group sales, publicity, progress and strategies 
of leading retailers in the sector and short term prospects. 


The Retail Trade Reviews are published on a regular annual schedule as follows: 
Retail sectors covered 


ist Quarter 
e Furniture Shops @ Consumer Durable Shops e DIY and Hardware Shops 


2nd Quarter _ 
© CTN’s @ Off-licences @ Chemists @ Jewellery Shops @ Toy Shops ¢ ANNUAL REVIEW 
OF RETAILING 


3rd Quarter 
© Mixed Retail Businesses @ Mail Order @ Clothing and Footwear 


4th Quarter 
@ Food Shops 


Company Profiles 

In each issue of the Retail Trade Reviews company profiles of leading retailers in each 
sector show financial results, acquisitions, number of stores, trading strategies and 
future plans. Companies profiled are listed in the index. 
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KEY TO ISSUE 299 January 1983 327 May 1985 
NUMB 300 February 1983 328 June 1985 
i 301 March 1983 329 July 1985 

302 April 1983 330 August 1985 

303 May 1983 331 September 1985 

304 June 1983 332 October 1985 

305 July 1983 333 November 1985 

306 August 1983 334 December 1985 


307 September 1983 
308 October 1983 


309 November 1983 335 January 1986 
310 December 1983 336 February 1986 
337 March 1986 
311 January 1984 338 April 1986 
312 February 1984 339 May 1986 
313 March 1984 340 June 1986 
314 April 1984 341 July 1986 
315 May 1984 342 August 1986 
316 June 1984 343 September 1986 
317 July 1984 344 October 1986 
318 August 1984 345 November 1986 
319 September 1984 346 December 1986 
320 October 1984 
321 November 1984 347 January 1987 
322 December 1984 348 February 1987 
349 March 1987 
323 January 1985 350 April 1987 
324 February 1985 351 May 1987 
325 March 1985 352 June 1987 
326 April 1985 353 July 1987 


PHOTOCOPIES OF Issues 1-286, 306, 309, 314-316, 322, 323 are out of stock 


OUT-OF-PRINT 
ISSUES Photocopies of articles or issues that are out of print can be obtained from: 
Subscriptions Department, 
Reference Retail Business Back Numbers, 
The Economist Publications Ltd, 
40 Duke Street, London W1A 1DW. 
OFF-PRINTS OF Many subscribers find that off-prints of Retail Business Market Reports are of great value 


RETAIL BUSINESS to their organisation, eg for issue to the sales force, general issue at head office, issue to 
REPORTS all shops in the chain etc. 


Reprints are an economical way of acquiring Retail Business articles in bulk, and an 
individual quotation will be made on request. The minimum is 30 copies. 


For further details, please contact the Subscriptions Department, address above. 


CONTENTS 


SCHEDULE 


SUBSCRIPTIONS 
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MARKETING IN EUROPE 
A MARKETING SERVICE 


This monthly publication provides independent and detailed analyses of markets for 
specific consumer products and services in Europe in the same manner as Retail 
Business covers the UK. Systematic assessments are made of the factors affecting 
consumer spending against a background of the general business climate. The 
publication deals primarily with the EC countries. 


Each issue contains the following: 


Statistical Information Population, area, national income and exchange rates for EC 
member states. 


Trade Review and Forecast Inter-country comparisons are made of the main 
consumer product groups on an annual basis with details of production, foreign trade, 
and market features and prospects. 


Special Reports (three in each issue) These reports analyse markets for specific 
products in individual countries with details of trends in consumption, market shares, 
distribution, packaging, prices, etc. Each report concludes with a forecast of the 
market's future development. 


Marketing in Europe covers three product groups: 

(a) food, drink, tobacco; 

(b) clothing, furniture, leisure goods; 

(c) chemist goods, household goods, domestic appliances; 
four times a year each. 


Full subscription All three groups: UK £228, Europe: £234, USA: US$438, Rest of 
World: £243 


Two groups only UK: £192, Europe: £196, USA: US$360, Rest of World: £202. 
One group only UK: £121, Europe £123, USA: US$219, Rest of World: £126. 
Postage is included 

A subject index and further details may be obtained from: 

The Subscriptions Department, 

The Economist Publications Ltd, 


40 Duke Street, London W1A 1DW. 
Telephone 01-493 6711 
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ALPHABETICAL INDEX 


Lists Market Reports previously called Special Reports and Technology Reviews. 


Air Purifiers 

Alcoholic Drink: Distribution of 

Audio Products (Part 1) 

—: (Part 3) 
( ) 


Baby Foods (Part 1) 

_— (Part 2) 

Baby Toiletries 

Barbeques (Garden Products Part 4) 
Bath Additives 

Beds (Furniture Part 3) 

Beer (Part 1) 

—: (Part2) 

—: Home Brewing 

Bicycles 

Biscuits 

Bottled Mineral Waters 

Brandy, Liqueurs and Dark Rum 
Bread 

Breakfast Cereals 

Building Societies 

Butter and Margarine 


Cakes and Pastries 
Calculators: Hand-held 
Cameras (Part 1) 


—: (Part 2) 

Canned Fish 

Canned Fruit 

Car Care Products 

Car Entertainment: In 

Car Tyres 

Carbonated Soft Drinks (Part 1) 

as (Part 2) 
Cards: Greeting 

Carpentry Materials (DIY Part 4) 
Carpets 

Cash and Carry Wholesaling (Part 1) 
— (Part 2) 
— (Part 1) 
—: i (Part 2) 
Ceramic Tiles (DIY Part 3) 


Issue Date 
349 Mar 
324 Feb 
eh ey SALE) 
324 Feb 
325 Mar 
326 Apr 
342 Aug 
343 Sep 
320) Jn 
337 Mar 
324 Feb 
330 Aug 
312 Feb 
313 Mar 
332 Oct 
341 = Jul 
306 Aug 
304 Jun 
341 Jul 
316 Jun 
348 Feb 
349. =Mar 
326 Apr 
Soli Jan 
301 Mar 
302 Apr 
333 Nov 
334 Dec 
326 =©6©Apr 
329 = Jul 
302 Jun 
326 Apr 
322 Dec 
339 May 
340 Jun 
Sy ill 
302 Apr 
353 —s Jul 
301 Mar 
353) = Jul 
306 Aug 
307. Sep 
343 Sep 
344 = Oct 
301 Mar 


Cereals 

Cheese 

China and Pottery 

Chocolate Confectionery 

Cider 

Cigarettes 

Cigars 

Cinemas 

Cleaning Products 

Clothing: Retail Multiples 

—: Sports 

—: Footwear and Sports 

Coffee 

—: Filter Machines 

—: Makers 

Colouring: Hair 

Concentrated Soft Drinks 

Computers: Home and Micro 

Conditioners: Hair 

Confectionery: Chocolate 

—: Sugar 

Contact Lenses and Spectacles 

Cookers 

Cosmetics (Part 1) Skin-care Products 

—: (Part 2) Face Make-up 

—: (Part 3) Make-up for Lips, 
Eyes and Nails 

— (Part 4) Overview 

Cream 

Credit Cards 

Credit: Getting the 

Crisps: Potato 

CTN Multiples 

CTNs: Prospects for 

Cut Flowers 

Cutlery: Table 


Decorating Products: See DIY 
Decorative Lighting 
Deep Fat Fryers 


Dental Hygiene Products 

Denture Cleaners 

Deodorants 

Department Stores: Decision Support 
Systems in 

—: Prospects for 

Desserts: Convenience 

Developments in POS 

Dietary Supplements and Vitamins 


Issue Date 

352 Jun ay 
349 Mar 87 
331 Sep 85 
347. Jan 87 
312 Feb 84 
345 Nov 86 
311 Jan 84 
326 Apr 8% 
332 Oct “85 
308 Oct 83 
309 Nov 83 
343 Sep 86 
349 Mar 87 
299 Jan 83 
325 Mar 85 
310 Dec 83 
347. Jan 87 
346 Dec 86 
319 Sep 84 
329 Jul 85 
345 Nov 86 
312 Feb 84 
345 Nov 86 
313 Mar 84 
346 Dec 86 
327. May 85 
337 Mar 86 
317 Jul 
318 Aug 84 
319 Sep 84 
320 Oct 84 
330 Aug 85 
308 Oct 83 
Special Jul 86 
341 Jul 86 
347 Jan 87 
318 Aug 84 
321 Nov 84 
345 Nov 86 
318 Aug 84 
311 Jan 84 
348 Feb 87 
331 Sep 85 
331 Sep 85 
362 Jun 87 
346 Dec 86 
319 Sep 84 
305 =Jul 83 
322 Dec 84 
348 87 
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Issue Date Issue Date 
_ Dishwashers 336 Feb 86 Fabric Softeners and Washing Powders 307 Sep 83 
Dishwashing Products 305 «Jul 83 Face Make-up 318 Aug 84 
Disposable Nappies 299 Jan 83 Fast Food (Part 1) 337. Mar 86 
Distribution of Alcoholic Drink 324 Feb 85 a (Part 2) 338 Apr 86 
Distribution of DIY Products Fillers and Sealants (DIY Part 3) 301 Mar 83 
(DIY Part 5) 303 May 83 Film (Photography Part 3) 335 Jan 86 
Distribution Technology 334 Dec 85 Filter Coffee Machines 310” .. Dec: 83 
DIY Fish: Canned 326, Apr 85 
—(Part 1) Paints and Wallpaper 299 Jan 83 Floorcoverings: Resilient 302 Apr 83 
— 350 Apr 87 Flour 305. Jul 83 
—(Part 2) Tools: Hand and Power 300 Feb 83 = Shave ihedalogteis 
= 351 May 87 Flowers: Cut and Pot Plants 321 Nov 84 
—(Part 3) Materials: Fillers, Adhesives Food Broking: Prospects for 312 Feb 84 
Ceramic Tiles, Insulation 301 Mar 83 Food Preparation Machines 349 Mar 87 
— 352 Jun 87 Food Processors 316 Jun 84 
—(Part 4) Carpentry Materials and Food Wholesaling (Part 1) 343 Sep 86 
Self-assembly Furniture 302 Apr 838 —: (Part 2) 344 Oct 86 
aa Ses; nll © RSH Footwear 309 Nov 83 
—(Part 5) Market Overview and —: Sports 350 Apr 87 
Distribution 303. May 83 —: and Clothing: Sports 299 Jan 83 
—: Retail Multiples 344 Oct 86 Fortified Wines 321 Nov 84 
Domestic Appliances Fragrances: Male of aa 10 sf 
—: Cookers 337 Mar 86 Freezers 322 Dec 84 
—- Dishwashers 336 Feb 86 Fruit and Vegetables: Fresh (Part 1) 334 Dec 85 
—: Freezers oe. (Part 2) 335 Jan 86 
—.: Refrigerators 322 Dec 84 Fruit: Canned 329 Jul 85 
—: Small (Part 1) 310 Dec 83 Fruit Curds, Jam and Marmalade 333 Nov 85 
— (Part 2) Sldliemenlani 1.94 Fruit Juices 303 May 83 
— (Part 1) 347. Jan 87 — 344 Oct 86 
— (Part 2) 348 Feb 87 Furnishing Fabrics: (Part 1) 314 Apr 84 
— (Part 3) 349 Mar 87 ~: (Part 2) 315 May 84 
—: Washing Machines and Dryers 313 Mar 84 Furniture (Part 1) 328 Jun 85 
Domestic Power Tools 300 Feb 83 ae (Part 2) VAC) Nate elS 
Drink in the UK Special Apr 85 — (Part 3) Beds 330 Aug 85 
Dry Cleaners and Laundries 307 Sep 83 —: Garden 337 Mar 86 
—: Self-assembly (DIY Part 4) 302 Apr 83 
—:— So3ee5 Jules27 
Garden Products 
— (Part 1) Tools and Equipment 334 Dec 85 
EFTPOS . 325 Mar 85 — (Part 2) Chemicals 336u > Jan.86 
—: Progress with SO2M JUN O7 — (Part 3) Plants, Seeds and Bulbs 336 Feb 86 
Electric Appliances: Small Domestic — (Part 4) Barbeques, Furniture and 
—(Part 1) 310. Dec 83 Buildings 337. Mar 86 
—(Part 2) 311 Jan 84 General and Special Interest Magazines 339 May 86 
—(Part 1) Coffee Makers, Irons Gin: Spirits (Part 2) 315 May 84 
and Toasters 347 Jan 87 Glass Tableware 344 Oct 86 
—(Part 2) Electric Kettles, Sandwich Gravy Products 333 Nov 85 
Toasters and Deep Fat Fryers 348 Feb 87 Greeting Cards 317. Jul 84 
—(Part 3) Food Preparation Machines, Grocery Retailing: Recent Strategiesin 340 Jun 86 
Microwave Ovens and Air Purifiers 349 Mar 87 
Electric Kettles 311 Jan 84 
_ 348 Feb 87 
_ Electrical Retailing: Strategies in 341 Jul 86 
_ Electronic Funds Transfers 340 Jun 86 
_ EPOS and Marketing / 343. Sep 86 
_ Eye Make-up 319 Sep 84  HairCare Appliances 330 Aug 85 


F 7 


Bi: 
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Issue Date Issue Date 
Hair Care Products (Part 1) 345 Nov 86 =—:Tradeand Technical 340 Jun 86 
—: (Part 2) 346 Dec 86 —: Women's 338 Apr 86 
Hand and Power Tools (DIY Part 2) 300 Feb 83 Male Fragrances 353. Jub ae 
— 351 May 87 #Margarine and Butter 311 Jan 84 
Hand-held Calculators 302 §=Apr 83 Marketing: EPOS and 343 Sep 86 
Hand-knitting Yarns 350 Apr 87 Marmalade, Jam and Fruit Curds 333 Nov 85 
Herbs, Pepper and Spices ood. « Oct »85 Men's Outerwear (Part 1) 308 ~“OGt “sa 
Home Electronics Special Aug 85 = ——: (Part 2) 309 Nov 83 
Home Shopping 319 Sep 84 Microwave Ovens 349 Mar 87 
Homemade Beer and Wine 332 Oct 85 Milk: Liquid (Part 1) 315 May 84 
Hosiery: Women's 342 Aug 8 —: (Part 2) 316 Jun 84 
Household Cleaning Products 309 Nov 83 Mineral Waters: Bottled 304 Jun 83 
Houseplants 321 Nov 84 == 341 Jul 86 
Ice Cream 304 Jun 83 Nail Make-up 319 Sep 84 
In-car Entertainment 326 Apr 85 Nappies: Disposable 299 Jan 83 
Instant Coffee 325 Mar 85 Non-carbonated Soft Drinks 327. May 85 
Insulation (DIY Part 3) 301 Mar 83 Nuts: Processed 310 Dec 83 
= 302i) JD, BF 
Irons 347. =Jan 87 
Outerwear: Men's (Part 1) 308 Oct 83 
. —: (Part 2) 309 Nov 83 
Jam, Marmalade and Fruit Curds 333 Nov 85 
Jeans 351 May 87 
Juices: Fruit 303. May 83 
Kettles: Electric 311 Jan 84 
— 348 Feb 87 
Knitting Yarns 350 Apr 87 Packaged Instant Desserts 305 Jul @ 
Paint and Wallpaper (DIY Part 1) 299 Jan 83 
— 350 Apr 87 
Pasta 338 Apr 86 
Peppers, Spices and Herbs 332 Oct “85 
Perfume: Women’s 323° Jan 6am 
Perming Products 346 Dec 86 
Laser Scanning at the Checkout 316 Jun 84  PetFoods 306 Aug 83 
Laundries and Dry Cleaners 307 Sep 8 — 363 Jul 87 
Lawnmowers (Garden Products Part1) 334 Dec 85 Photography 
Lighting: Decorative 318 Aug 84 — Cameras (Part 1) 333 
Lip Make-up 319 Sep 84 — Cameras (Part 2) 334 
Liqueurs and Speciality Spirits 317. Jul 84 — Film 335 
Liquid Milk (Part 1) 315 May 84 — Developing and Processing 336 
—: (Part 2) 316 Jun 84 Pipe Tobacco 303 
Plants: Indoor 321 
Plants, Seeds and Bulbs (Garden 
Products Part 3) 336 
Plastic Money 308 
Magazines POS: Developments in 322 


—: General and Special Interest 339 May 86 —: Growth 328 


Pot Plants 

Potato Crisps 

Pottery and China Tableware 
Power and Hand Tools (DIY Part 2) 


Progress in Scanning at the Checkout 
Prospects for CTNs 

Prospects for Department Stores 
Prospects for Food Broking 


Refrigerators 

Refurbishment of Retail Outlets 
Resilient Floorcoverings 
Retailing in Britain 

Rum: White 

—: Dark and Brandy 


Sandwich Toasters 

Sanitary Protection 

Savoury Snacks 

Scanning: Progress at the Checkout 

—: Data from 

Self-assembly Furniture (DIY Part 4) 

Shampoos 

Shopping from Home 

Skin Care Products and Face Creams 

Small Electric Appliances 

—(Part 1) Coffee Makers, Irons and 
Toasters 

—(Part 2) Electric Kettles, Sandwich 
Toasters and Deep Fat Fryers 

—(Part 3) Food Preparation Machines, 
Microwave Ovens and Air Purifiers 

Snacks: Savoury 

—: Potato Crisps 

Soap 

Soft Drinks: Carbonated (Part 1) 

—: (Part 2) 

—: Concentrated 

—: Non-carbonated 

Sparkling and Table Wines 

Special Interest and General Magazines 

Speciality Spirits and Liqueurs 

Spectacles and Contact Lenses 

Spices, Pepper and Herbs 

Spirits: Whisky 

—: Gin, Vodka, Rum 

—: Brandy and Dark Rum 

—: Liqueurs and Speciality Spirits 


Issue Date 


321 
341 
347 
300 
351 
316 
318 
319 
312 


saa Dec 
351 May 
302. Apr 
Special Jul 
315 May 
ato 6 (UT 
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Sponsorship 

Sports Clothing 

Sports Equipment (Part 1) 
—: (Part 2) 
Sports Footwear 

Sports Market —- Overview 
Sports Shops 

Sportswear 

Stationery and Writing Instruments 
Stock Cubes 

Stockings: Women’s Hosiery 
Styling Products 

Sugar Confectionery 

Sun Preparations 
Sweeteners 


Table Cutlery 

Table Wine (Part 1) 

—_: (Part 2) 
Tableware: China and Pottery 
—: Glass 

Tea 

Technology: Distribution 

—: Retailers’ Attitudes to 
Telecommunications for Retailers 
Telephones: (Part 1) 

— (Part 2) 

— (Part 1) 

—: (Part 2) 
Television Sets 

Tights: Women’s Hosiery 
Tiles: Ceramic 

Toasters: Pop-up 


—: Sandwich 

Tobacco: Pipe 

Toiletries: Baby 

Toilet Soap 

Tools: Hand and Power (DIY Part 2) 
Toothbrushes 

Toothpaste 

Tyres: Car 


Vacuum Cleaners 

Vegetables and Fruit: Fresh (Part 1) 
—: (Part 2) 
Vegetables: Canned 

Video Cassette Recorders (Part 1) 
—: (Part 2) 


Issue Date~ 


Special July 
Mar 
Jan 
Feb 
Apr 
Dec 
May 
Jan 
Apr 
Nov 
Aug 
Dec 
Mar 
Dec 
Apr 
Jun 
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. Issue Date 


Feb 87 
May 84 


Vitamins and Dietary Supplements 348 
Vodka 315 


Wallpaper and Paint 


Washing Machines and Dryers 
Washing Powders and Fabric Softeners 
Whisky 

Wholesaling: Food (Part 1) 

=: (Part 2) 


SUBJECT INDEX 


Lists Market Reports previously called Special Reports 
and Technology Reviews 


FOOD 
Issue Date 


Baby Foods (Part 1) 342 Aug 
— (Part 2) 343 Sep 
Biscuits 306 Aug 
Bread 348 Feb 
Breakfast Cereals 349 Mar 
Butter and Margarine Sli Jan 


Cakes and Pastries 
Canned Fish 

Canned Fruit 

Canned Vegetables 
Cereals 

Cheese 

Confectionery: Chocolate 


—: Sugar 


Cream 
Crisps 


Desserts: Convenience 


Wines: Fortified 

—: Part 1, Table 

—: Part 2, Table and Sparkling 

—: Homemade 

Women’s Hosiery 

Women's Magazines 

Women's Perfumes 

Writing Instruments and Stationery 


Fast Food (Part 1) 

—: (Part 2) 

Fish: Canned 

Flour 

Fruit and Vegetables: Fresh (Part 1) 
—: (Part 2) 


Fruit: Canned 
Fruit Curds, Jam and Marmalade 


Gravy Products 


Herbs, Pepper and Spices 


Ice Cream 


Jam, Marmalade and Fruit Curds 


Margarine and Butter 
Marmalade, Jam and Fruit Curds 
Milk, Liquid (Part 1) 

—: (Part 2) 


Issue Date 


321 
322 
323 
332 
342 
338 
323 
338 


Nov 
Dec 
Jan 
Oct 
Aug 
Apr 
Jan 
Apr 


Issue Date 


337 
338 
326 
305 
352 
334 
335 
329 
333 


Mar 
Apr 
Apr 
Jul 
Jun 
Dec 
Jan 
Jul 
Nov 


Nuts: Processed 


Packaged Instant Desserts 
Pasta 

Pepper, Spices and Herbs 
Pet Foods 


Potato Crisps 


Savoury Snacks 

Spices, Peppers and Herbs 
Stock Cubes 

Sugar Confectionery 


Sweeteners 


Vegetables and Fruit: Fresh (Part 1) 
—: (Part 2) 
Vegetables: Canned 


Yogurt 


DRINK AND TOBACCO 
Beer (Part 1) 

—: (Part2) 

—: Home Brewing 

Bottled Mineral Waters 


Brandy and Dark Rum 


Carbonated Soft Drinks: (Part 1) 
—: (Part 2) 
Cider 

Cigarettes 

Cigars 

Coffee 

Concentrated Soft Drinks 


Distribution of Alcoholic Drink 


Issue Date 


310 


Dec 83 
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Drink in the UK 


Fruit Juices 


Homemade Beer and Wine 


Liqueurs and Speciality Spirits 


Milk: (Part 1) 
—: (Part2) 
Mineral Waters: Bottled 


Non-carbonated Soft Drinks 


Pipe Tobacco 
Port: (Fortified Wine) 


Rum: White 
—: Dark and Brandy 


Sherry: (Fortified Wines) 

Soft Drinks: Carbonated (Part 1) 
—: (Part 2) 
—: Concentrated 

—: Non-carbonated 

Speciality Spirits and Liqueurs 
Spirits and Liqueurs: Whisky 
—Gin Vodka Rum 

—Brandy and Dark Rum 
—Liqueurs and Speciality Spirits 


Issue Date 
Special Apr 85 
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Issue Date 


Tea 320 
Tobacco: Pipe 303 


Oct 84 
May 83 


Whisky 

White Rum 

Wines: Fortified 

—: Homemade 

—-: Part 1, Table 

—: Part 2, Table and Sparkling 


CLOTHING AND FOOTWEAR 


Footwear 
—: Sports and Clothing 
—: Sports 


Hand-knitting Yarns 
Hosiery: Women's 


Knitting Yarns 


Men’s Outerwear (Part 1) 
— (Part 2) 


Sports Clothing and Footwear 
Sports Clothing 

Sports Footwear 

Stockings 


Issue Date 


CHEMISTS’ AND TOILET GOODS 


Baby Toiletries 328 
Bath Additives 324 


Colouring Products: Hair 

Conditioners: Hair 

Contact Lenses 

Cosmetics: 

—(Part 1) Skin Care Products 

—(Part 2) Face Make-up 

—(Part 3) Make-up for Lips, Eyes 
and Nails 

—(Part 4) Overview 


Dental Hygiene Products 

Denture Cleaners 

Deodorants 

Dietary Supplements and Vitamins 
Disposable Nappies 


Eye Make-up 


Face Make-up 
Fragrances: Male 


Hair Care Appliances 
Hair Care Products (Part 1) 
—, (Part 2) 


Lip Make-up 


Male Fragrances 


Nail Make-up 
Nappies: Disposable 


Issue Date 


Perfumes: Women's G23 
Perming Products 346 


Sanitary Protection 
Shampoo 

Skin-care Products 
Soap 

Spectacles 

Styling Products: Hair 
Sun Preparations 
Sweeteners 


Toiletries: Baby 
Toothbrushes 
Toothpaste 


Vitamins and Dietary Supplements 


Women's Perfumes 


HOUSEHOLD AND GARDENING 
Adhesives and Sealants (DIY Part 3) 301 
—_— 352 
Air Purifiers 349 
Audio Equipment (Part 1 323 
: ( 324 
( 325 
( 326 


Barbeques (Garden Products Part 4) 
Beds (Furniture Part 3) 
Bulbs (Garden Products Part 3) 


Car Care Products 
Car Tyres 
Carpentry Materials (DIY Part 4) 


Carpets 
Ceramic Tiles (DIY Part 3) 


Jan 
Dec 


Retail Business Index Issues 299-353 


Issue Date 


China and Pottery 347 = Jan 
Cleaning Products 309 Nov 
Coffee Makers 347 = Jan 
—: Filter 310 Dec 
Conservatories (Garden Products Part 4) 337. Mar 
Cookers 337. =Mar 
Cut Flowers 321 Nov 
Cutlery: Table 345 Nov 


Decorative Lighting 

Deep Fat Fryers 

Dishwashers 

Dishwashing Products 

DIY 

—(Part 1) Paints and Wallpaper 


—(Part 2) Tools: Hand and Power 

—(Part 3) Materials: Fillers, Adhesives 
Ceramic Tiles, Insulation 

—(Part 4) Carpentry Materials and Self- 
assembly Furniture 

—(Part 5) Market Overview and 
Distribution 


Electric Appliances 

—:Small Domestic (Part 1) 

—: (Part 2) 

—.:(Part 1) Coffee Makers, Irons and 
Toasters 

—.:(Part 2) Electric Kettles, Sandwich 
Toasters and Deep Fat Fryers 

—:(Part 3) Food Preparation Machines, 
Microwave Ovens, Air Purifiers 


Fabric Softeners and Washing Powders 
Fillers, Sealants and Adhesives 
(DIY Part 3) 

Floorcoverings: Resilient 
Flowers: Cut and Pot Plants 
Food Preparation Machines 
Food Processors 

Freezers 

Furnishing Fabrics (Part 1) 

—: (Part 2) 
Furniture (Part 1) 

_—: (Part 2) 

_—: (Part 3) Beds 
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—: Garden 
—: Self-assembly (DIY Part 4) 


Garden Products 

—(Part 1) Tools and Equipment 

—(Part 2) Chemicals 

—(Part 3) Plants, Seeds and Bulbs 

—(Part 4) Barbeques, Furniture and 
Buildings 

Glass Tableware 


Hair Care Appliances 
Hand and Power Tools (DIY Part 2) 


Home Electronics 
Household Cleaning Products 
Houseplants 


Insulation (DIY Part 3) 
Irons 


Kettles: Electric 


Lawnmowers (Garden Products Part 1) 


Lighting: Decorative 


Microwave Ovens 


Paint and Wallpaper (DIY Part 1) 
Plants: Indoor 

Plants (Garden Products Part 3) 
Pottery and China Tableware 
Power and Hand Tools (DIY Part 2) 


Issue Date 


337 Mar 
302 Apr 
SOOm mutt: 


330 Aug 
300 Feb 

351 »May 
Special Aug 
309 Nov 
321 Nov 


Prams and Nursery Equipment 


Refrigerators 
Resilient Floorcoverings 


Sandwich Toasters 
Seeds (Garden Products Part 3) 
Self-assembly Furniture (DIY Part 4) 


Table Cutlery 

Tableware: China and Pottery 
—: Glass 

Telephones: 

—(Part 1) . 

—(Part 2) 

—(Part 1) 

—(Part 2) 

Television Sets 

Toasters: Pop up 


—: Sandwich 


Tools: Hand and Power (DIY Part 2) 


Tyres: Car 


Vacuum Cleaners 


Wallpaper and Paint (DIY Part 1) 299 
— 350 
Washing Machines and Dryers 313 
Washing Powders and Fabric Softeners 307 


STATIONERY, 
RECREATION AND SERVICES 


Audio Equipment (Part 1) 323 
: (Part 2) 324 
(Part 3) 325 

(Part 4) 326 


Issue Date 


Bicycles 341 Jul 86 


Calculators: Hand-held 
Cameras (Part 1) 

— (Part 2) 

Car Entertainment: In- 
Cards: Greeting 

Cinemas 

Computers: Home and Micro 


Fast Food (Part 1) 
— (Part 2) 
Film (Photography Part 3) 


General and Special Interest Magazines 
Greeting Cards 


Hand-held Calculators 302 Apr 
Home Electronics Special Aug 


Laundries and Dry Cleaners 


Magazines: Women's 
—: General and Special Interest 
—: Trade and Technical 


Photography 

— Cameras (Part 1) 

— Cameras (Part 2) 

— Film 

— Developing and Processing 


Special Interest and General Magazines 
Sports Clothing 

Sports Equipment (Part 1) 

— (Part 2) 
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Issue Date 


Sports Footwear 350 Apr 
Sports Market — Overview 346 Dec 
Sports Shops 351 May 
Stationery and Writing Instruments 338 Apr 


Televisions 
Trade and Technical Magazines 


Video Cassette Recorders (Part 1) 
— (Part 2) 


Women's Magazines 
Writing Instruments and Stationery 


DISTRIBUTION, 
FINANCIAL AND TECHNOLOGY 


Building Societies 326 


306 Aug 
— 307 Sep 
oe 343 Sep 
— 344 = Oct 
Credit Cards (Plastic Money) 308 8 Oct 
Credit: Getting the Special Jul 
CTN Multiples 347 = Jan 
CTNs: Prospects for 318 Aug 


Decision Support in Department Stores 
Department Stores: Prospects for 
Developments in POS 

Distribution of Alcoholic Drink 
Distribution of DIY Products 

(DIY Part 5) 

Distribution Technology 

DIY Retail Chains 


EFT POS 
—: Progress with 
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Issue Date Issue Date 


Electrical Retailing: Strategies in 341 POS: Developments in 322 Dec 
Electronic Funds Transfers 340 —: Growth 3280s Mull 
EPOS and Marketing 343 Progressin Scanning attheCheckout 316 Jun 


Food Broking: Prospects for 


Food Wholesaling (Part 1) Retailing in Britain Special Jul 
_ (Part 2) 


Grocery Retailing: Recent Strategies in Scanning: Data from 337 Mar 
Shopping from Home 319 Sep 
Sponsorship Special Jul 


Home Shopping 


Technology: Distribution 334 Dec 
—: Retailers’ Attitudes to 331 Sep 
Marketing and EPOS Telecommunications for Retailers 349 Mar 


COMPANY PROFILE INDEX 


Issue Date , Issue Date 


Allied Carpets Mar 87 John Menzies Jun 87 
Augustus Barnett Jun 87 MFI Mar 87 
Boots Jun 87  Ratners Jun 87 
Dixons Mar 87 WHSmith DolIt All Mar 87 
Harris Queensway Mar 87 Ward White Jun 87 
Marks & Spencer Jun 87 


Note: Issue number refers to the Quarterly Retail Trade Reviews 


Country Reports Service 
Every quarter, 92 separate Reports together cover 165 countries, providing a concise and 
cost-effective service of business-oriented analysis of the latest economic indicators. Ina 
fast changing international environment a subscription to the quarterly Country Reports 
Service is one sure way of always knowing where the growth is, and where changes are 
going to come. Every subscription includes an annual Country Profile describing the 
economic structure of each country covered. 


EIU Business Update moniniy: 


This 11-page bulletin summarises the latest statistics and forecasts on the ten leading OECD 
economies in a single concise document, with a summary of World Trade Forecasts every 


quarter. 


Economic Prospects Series 


El 


TheEconomist 
Intelligence Unit 


Publications 


Analysis and information for decision makers worldwide 


In-depth reports on individual countries containing detailed five year forecasts and 
comprehensive analysis. 


European Trends quarterly: 
Briefs subscribers about new EEC legislation and allied developments, interprets the 
evolving situation. With Annual Supplement. 


Multinational Business quarterly: 


A guide to multinational corporate enterprise. Each issue contains reports ranging from 
analysis of economic and political conditions to aspects of government policies specifically 
relevant to multinational corporations. 


World Outlooks annual: 
EIU World Outlook 


Provides forecasts of trends in the economies of over 165 countries. 


World Commodity Outlooks 


These two volumes are concerned with trends in commodities — one covers Industrial Raw 


Materials and the other Food, Feedstuffs & Beverages. 


International Economic 
Appraisal Service 


Provides a continuously updated collection of important macroeconomic statistics, 
covering 80 countries, forming a framework for analysing credit risk and economic 


performance. 


Financial Planning 


with Personal Computers 


A series of practical guides for the non-technical executive. Covers cash flow forecasting, 
management accounting, budgeting and long term planning. 


Special Reports 


Each is devoted to a single major topic and provides in-depth analyses of major issues and 


problems. 


The Economist Intelligence Unit 


LONDON HEADQUARTERS 
The Economist Publications Ltd 


40 Duke Street, London W1A 1DW, 


United Kingdom 
Telephone 01-493 6711 Telex 266353 


Registered office: 25 St. James's St. London SW1A1HG_ Registered in England No. 1775671 


FRANKFURT OFFICE NEW YORK OFFICE 

The Economist Publications Ltd The Economist Publications Ltd 
Friedrichstrasse 34, 6000 Frankfurt am Main 1, 10 Rockefeller Plaza, 12th Floor, New York, 
Frankfurt, West Germany NY 10020 USA 


Telephone (69) 728141 Telex 413895 Telephone (212) 541-5730 Telex 148393 


Quarterly Energy Reviews 

Eight separate Reviews cover: Western Europe; USSR & Eastern Europe; Middle East; 
Africa; Far East & Australasia; North America; Latin America & The Caribbean; The 
World. The Regional Reviews monitor the energy supply industries and then markets within 
each region. The World Review monitors significant global trends and assesses their likely 
consequences. The Yearbook to each of the eight Reviews presents profiles of national 
energy supply industries and their markets. 


Energy Shipping 6:-monthiy: 
Monitors, analyses and forecasts significant trends in the business of shipping oil (crude, 
products, derivatives), coal and gas. 


International Motor Business quarterly: 


A research publication providing an analysis of trends in and forecasts of international 
automotive industries and markets. 


European Motor Business quarterly: 


A research publication analysing the activity of the automotive industries of Western Europe 
and their national and international markets. 


Japanese Motor Business quarterly: 


A research bulletin examining the impact of the Japanese on international markets. 


Rubber Trends quarterly: 


Emphasises the study of long-term developments, analyses the outlook for the main 
consuming countries and reports on trends in rubber-using industries. 


Retail Business monty: 


Provides detailed profiles of consumer goods markets in the United Kingdom and analyses 
developments in specific types of retail outlets. 


Marketing in Europe monmiy: 


Similar to Retail Business, but covers markets in continental Western Europe. 


Paper & Packaging Bulletin quarterly: 
Provides detailed reseach information and forecasts for major paper and packaging markets 
and end uses, with emphasis on the EEC and the UK. 


Textile Outlook International 5i-montmyy: 


A global intelligence service for senior textile executives. Provides industry and market 
analysis and company profiles. Forecasts trends and developments. 


Travel & Tourism Analyst mon:niy: - 


A new source of regular business information and forecasts for all sectors of the indus 
operators, carriers, hotels, tour operators and travel agents. 


International Tourism Reports quarterly: 


Concise, detailed information on national tourism markets around the world. Five 
reports with forecasts in each issue. 


